
The Opportunity

Marketing activities had always been 

based on printed advertising and 

individual branches were responsible for 

sourcing and updating their own printed 

posters. Not only was this a labor-

intensive and time consuming process 

for PayPost as a whole, it resulted in 

fragmented campaigns because the 

smaller branches did not always have the 

latest marketing material at their disposal.

To optimize promotional opportunities 

in outdoor payment kiosks, PayPost 

investigated the possibility of deploying 

a countrywide digital signage network. 

Signagelive and its channel partner, 

Hansab UAB, were finally selected to 
install a countrywide digital signage 

network platform based on the Samsung 

Smart Signage Platform (SSSP) and 

powered by Signagelive SoC software.

AB Lietuvos Paštas is the 

largest postal services provider 

in Lithuania. The organization 

is state-owned and serves 

over 800 000 customers every 

month. PayPost, part of the 

AB Lietuvos Paštas umbrella, 

provides a range of financial 
services on behalf of the 

Lithuanian Post Office, including 
insurance, lending, electronic 

and credit card services.

Although the Lithuanian postal 

market was fully opened to the 

competition in 2013, AB Lietuvos 

Paštas still retains over 90% 

share of the total market share.
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The Digital Signage Network

The digital signage network comprises 

67 x 46” ruggedized high brightness 

Samsung Smart Signage displays 

installed in outdoor self-service payment 

kiosks located in front of all major post 

office branches.

The digital signage network is also 

generating an additional revenue 

stream for PayPost through the 

sale of advertising airtime to third-

party companies such as credit card 

companies, loan providers or insurance 

brokers. 

The digital signage network, powered 

by Signagelive’s SoC software, is being 

used to reduce PayPost’s dependency 

on printed advertising and deliver a 

better customer experience by raising 

awareness different products and 

services offered by the post office and 
its stakeholders in an eye catching and 

engaging format.

Key Project Requirements

• Centralised advertising activities 

through the implementation of 

an easy to use digital signage 

network

• Streamlined operational 

processes through reduced 

overheads

• Easy to use system that 

requires no technical knowhow

• Generation of incremental 

revenue streams through third-

party advertising & sponsorship

• Centralised facility to manage 

a countrywide digital signage 

network

 

“The first results are excellent.
Modern screens create a modern and bold 
innovation, investing in the company’s image. 
The new displays allow for more efficient 
broadcast information and information 
management processes are simpler and 
requires less resources.“ 
 

Lithuanian postal representative
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The Benefits of Signagelive

Thanks to Signagelive’s intuitive 

management CMS, PayPost is totally 

self-sufficient in the running and 
management of its digital signage 

network.  PayPost is also benefitting from 
Signagelive’s proof of play capabilities 

and individual branch managers are able 

to demonstrate that campaigns have 

been executed as required, and generate 

reports on captured data in an easy to 

understand format.

Displayed content (created by PayPost 

and associated stakeholders) is stored 

and managed on Signagelive’s cloud-

based platform, eliminating the need 

for onsite media players and storage 

servers.  Content can be distributed out 

nationally, regionally or on a kiosk-by-

kiosk basis depending on the location or 

the nature of the content. 

Signagelive’s SoC and HTML5 based 

digital signage platform has enabled 

PayPost to roll out a countrywide digital 

signage network that can be managed 

centrally. As a result, internal processes 

have been optimised, internal resource 

has been freed up to undertake more 

rewarding tasks and operational and 

logistical costs have been significantly 
reduced. 

“The Samsung/Signagelive offering has 
allowed PayPost to dramatically cut its 
operational and printing costs and generate 
dynamic and engaging content much more 
regularly.
They are able to respond to market demands 
and the revenue they can make from third 
party advertising is resulting in a rapid ROI.“ 
 

Dovydas Stukas

Head of Digital Signage and Multimedia 

solutions group, Hansab UAB


